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Disclaimer

The information contained in this presentation is for information purposes only and does not constitute an offer or
invitation to sell or purchase for share in Saintmed Public Company Limited (“SMD”). No part of this presentation

shall be relied upon directly or indirectly for any investment decision-making for any purposes.

This presentation may include information which is forward-looking based on management’s current views and
assumption including, but not limited to, prevailing economic and market conditions. These statements involve known
and unknown risks and uncertainties that could cause actual results, performance or events to differ from the results,
performance or achievements expressed or implied by such forward-looking statements. Such statements are not, and
should not be constructed as representation as to future performance of SMD. In particular, such targets should not be
regarded as a forecast or projection of future performance of SMD. It should be noted that the actual performance of

SMD may vary significantly from such targets.

SMD makes no representation as to the accuracy or completeness of such information or otherwise provided by
SMD. Prior to acting on any information contained herein, the receiver should determine the risks and consequences,

without reliance on SMD.
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Business Recap

SMD is a distributor of medical devices from more than 30 international manufacturers and provides various services to customers.
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Investing for financial returns while also

contributing to the public healthcare system
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Q1/2023 key factors affecting SMD performance SAINTMED

Medical Tourism

(+) positive impact on increasing demand for medical devices which

made for treatment complex disease.

Aging Society
(+) An aging population is often associated with an increased risk of non-

communicable diseases (NCDs), increasing demand for medical devices

Demand for ATK Products

(-) Decline demand from the increase in the percentage of vaccinated

people and the post-pandemic situation of COVID-19.
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Key Financial Performance SAINTMED

Revenue from Sales & Services and GP Margin Revenue Breakdown by Customers
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Key Financial Performance

SG&A and SG&A to Revenues
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SG&A still constant in each quarter
but lower revenue resulted in high SG&A to Revenue
SG&A
declined by -17.8% YoY and -5.7% QoQ in Q1/2023
SG&A to Revenues
is 28.1% in Q1/2023 (compared to 8.1% in Q1/2022)

Selling Expenses
decreased by -20.0% YoY and -8.8% QoQ in Q1/2023
General Administrative Expenses

decreased by -14.5% YoY and -0.4% QoQ in Q1/2023

Net Operating Profit After Tax (NOPAT) and Margins

. NOPAT Q1/2023 decreased 94.1% YoY resulting from the decline
in all products group compared to Q1/2022 but increased 67.6% QoQ

. NOPAT Margin in Q1/23 is 4.7%, resulting from the decrease in
sales of all products but operating and fixed costs are not lower as

sales.
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Key Financial Performance SAINTMED

Q1/2023 compare to FY2022

Assets

43.9%. 539.1 Assets Increased by 1.5%
45.0%, 545.3 3.9%, 539.

Cash & Deposits
= P AR, Downpayment for Goods >> Increase

Il Accounts Recievable Liabilities Increase by 5.5%

10.3%, 124.8 11.2%, 137.4 .

Inventory Short-Term Loans = 0, Long-Term Loans = 0

Downpayment for Goods The increase in liabilities is from Account Payable

Equities increased by +0.8%

B PPE-net 12.0’ 14;0 12 484
S S ®  Due to retained earnings
I Other Assets 10.6%, 128.6 10.6%, 129.7
Key Financial Ratio FY22 Q1/23
FY22 Q1/23
1,211 MB 1,229 MB Asset Turnover (x) 1.66 0.55
AR Days 22.67 73.26
Liabilities & Equities AP Days 12.71 55.61
B ST-Loan Inv Days 65.41 193.15
11.0%, 133.4 10.0%, 123.3
Accounts Payable Cash Cycle Days 75.37 210.80
LT-Loan D/E (x) 0.18 0.19
B Other Liabilities _ FY22 Q1/23
84.9%, 1,027.8 84.3%, 1,035.8
M Equity ROA 24.51% 2.60%
ROE 28.86% 3.09%

FY22 Q1/23 11
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Industry Outlook — Medical HUB and Medical Tourism

® Increased demand for medical devices due to influx of
foreign patients.

®  Boost in production and distribution of medical devices.

® Development of new technology and innovations in the
industry, especially in complex disease medical devices.

®  Attraction of investment in the medical device sector.

® Challenges such as quality control and regulatory issues
need to be addressed for continued growth.

Figure 1: Numbers of Private Hospitals & Beds Figure 3: Number of Foreign Patients in Thailand
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Figure 1: International Tourist Arrivals
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Source : Ministry of Tourism and Sports (MOTS)

Figure 2: Tourist Numbers

Persons, m

Int. tourist arrivals
——— Thai tourists (RHS)

9M22 (Top 10)

+2,737% a9Mm22

+17.188% m oOM21
+1,915%
+2,835%
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~46,037%
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+66,036% YoY
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No. of international % 42 832 936 23186 1548 415 120
tourists

No. of Thai tourists % -0.1 -457 -41.4 1357 16.0 276 81

Sources : MOTS, BOT, Forecast by Krungsri Research
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Industry Outlook — Wellness Tourism
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Wellness Economy Sectors in Thailand, 2017, 2019, 2020

SAINTMED

2017 2019 2020 2017-2019 | 2019-2020
NANIIIWINIYIDOVNSUWNWOU Healthy Eati NUtriti $8.662.5
i woaunwiul 2566 [Biao ealthy Eating, Nutrition, /0DL 9 -2.99
, . 4 . & Weight Loss $7,391.9 $8,925.4 Rank: #18 9.9% 2.9%
WELLNESS TRAVEL ON RISE AS SovgunIwios "Sudu” wonin Personal Care & Beauty $55840| $67456| 30231 9.9% -3.3%
33 ?mmué‘mrynumsonaouna\) Rank: #27
CONSUMERS PRIORITIZE e 20947
. s . o _ 9
HEALTH Wellness Tourism $12,018.4 $16,945.4 Rank- #15 18.7% 72.3%
Physical Activity $2,703.0 $3,512.7 ij;zgjﬁ?zg 14.0% -17.1%
Thailand: Wellness Economy Sectors (2020) Trad_iti_onm & Complementary $2.654.2 $3.21.9 $2,833.2 10.0% 8%
Medicine Rank: #17
$10.000 . .
Public Health, Prevention, $1,737.2 o o
39.000 $8.663 & Personalized Medicine $1.490.9 $1.631.0 Rank: #24 46% 6.5%
$8.000 $1:053-9 () - 0,
Spas $1,317.4 $1,631.4 Rank: #15 11.3% 35.4%
$7.000 $6.523
2 Mental Wellness N/A $4235 $421.7 N/A -0.4%
s %000 m 2| Rank: #32 :
T $5000 $4.695 $388.6
Lid - Q, 0,
— Wellness Real Estate $277.0 $353.5 Rank: #32 13.0% 9.9%
$2.910 $2833 $121.8
$3.000 « 9 - [
Workplace Wellness $1225 $125.4 Rank- #39 1.2% 2.9%
$2.000 i $1.737
$1.054 , , $13.1 o ) o
$1.000 P Thermal/Mineral Springs $16.9 $19.9 Rank: #67 8.8% 34.5%
= $0.122 $0.013
o Healthy Personal | Wellness | Physical Trad. & Pub Mental wr»-m ‘-'Jov'-\_()\-u-' Thermal/ Well E $33,376.5 | $43,049.3 $28,961.2 13.6% -32.7%
Eating Care& | Tourism | Activity Comp Health Wellness Real  Wellness Minera Elhfz [ Fen gy ! : ’ : Rank: #24 : "
Nutrition, Beauty Medicine Prevention Estate Springs
= \L;." °,“(, = Note: Figures do not sum to total due to overlap in segments. Rankings are out of 218 countries worldwide.
Source: Giobal Wallness Institiie Source: Global Wellness Institute, based on extensive primary research and secondary data sources.
Note: Figures for the eleven sectors do not sum to the country total due to overlap in sectors.
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dustry Outlook — AGING Society

AGING Society

Women

Il Cancers

B Cardiovascular diseases and diabetes

= Respiratory diseases

[ All other NCDs

B Suicide

[ Other injuries

Communicable, maternal, perinatal,
and nutritional conditions
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THAILAND WILL BECOME &
A FULLY AGED SOCIETY IN 2022

Aged society

Ageing society
1 60+ > 10%
65+ > 7%

{10.15

SAINTMED

120.49

| Super-aged
i society
{65+ > 20%

Source: KResearch

% of total population

An aging population is often associated with an increased risk of non-

communicable diseases (NCDs) such as cardiovascular disease, diabetes,

and cancer.

NCDs are a major public health concern, particularly in developed
countries with aging populations.
Medical device industry may develop new products to diagnose and treat

these diseases, which can lead to growth in the industry

https://www.thelancet.com/journals/lancet/article/PIIS0140-6736%2818%2931992-5/fulltext
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Industry Outlook — Fiscal Budget of Ministry of Public Health SAINTMED

Continuously Growing with Fiscal Budget of Ministry of Public Health

B Fiscal Budget of MoPH Loan for COVID-19 Budget

7 Years CAGR: +2.3%

158,279 156,409
5 . b l

157,687

134,894 135,389

2018 2019 2020 2021 2022 2023 2024

THB million

The Fiscal Budget of the Ministry of Public Health is growing constantly and predictably.

Source: moph.go.th

thaime.nesdc.go.th
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Business Outlook — SleepLab SAINTMED

Sleep Lab

B Sleep Lab generated revenue of 2.21 MB in Q1/23 (+27% YoY) (+25% QoQ)
®  Occupancy rate (4 beds) was 65.81% in Q1/2023

®  New Project: SMD has signed a contract for sleep test service for 3 years period at the Faculty of Medicine Ramathibodi Hospital (contract signed 27/01/2023)
®  CPAP revenues that was generated from sleep test services in Q1/2023 is 3.27 MB
v /
Sleep Test Revenue (Millions THB)

2.50 2.21 k e

2.00 1.74 1.82 1.77 rf ﬂ‘ 'i Sleep Lab

1.50 1.25 ‘o HI AugasooMsueURaU

1.00 =

Q1/22 Q2/22 Q3/22 Q4/22 Q1/23

Noted: Not include device sales

CPAP Products sale from sleeplab (Millions THB)

4.00 3.30 3.27

3.00

2.74 2.68
200 1.73
1.00 -

Q1/22 Q2/22 Q3/22 Q4/22 Q1/23
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Business Outlook — ATK Professional Use SAINTMED

e —

==  New ATK Professional use from SaintMed.

Infi A & Infi B

;::ntuige: ICZH;Zo Rapid Test . ; é §
A (Colloidel Gold) %5 L 1. Influenza A+B Antigen Rapid Test
L3
: “g — 2.  SARS-CoV-2 and Influenza A+B Antigen
; L Combo Rapid Test.

Coloaal Gar) o e ® FDA Thailand Approved for professional use only
00220618 1 Test 7 Disposable Sampling Swab A\
Bl s B el " Ready for Sale

8  zoza-ne-17

Metham; 847 &/ THC(Marijuana)
Rapid L~ 1g Test

GL.W mEn | Drug Test KIT
3 Methamphetamine / THC

[eile2103101 04120221031 20241030

®  On the process of FDA Thailand approval.

Picase read the detailed instructions before use.

= ‘g Multi - Drug

SoreonTest | ®  Ready for Sale about Q4/2023
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Business Outlook - Long Term Business Plan “ServeHealth”

establishment of a subsidiary company “ServeHealth”

Company Objective: Rental, hire-purchase, leasing of the medical equipment, medical vehicle, and wellness equipment services.

To strengthen potential in business competition and sustainability.

SAINTMED

Medical Devices
for complex disease

Rental, Hire-Purchase

Hyperbaric Oxygen
and Wellness Equipment

Revenue Sharing

20



Outlook — Backlog SAINTMED

217 MB of backlogs (As of March 31, 2023)
(0]
LY
General

Ay 1%

Smart Hospital

v

3%I§

Critical Care

_/
LSl 379

Respiration

Note: VAT included )
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